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32% of consumers rely exclusively on  
“zero-click” results.

60% of searches end up without the user visiting 
another website.

 
SOURCE: 
Bain Generative AI Consumer Survey, December 2024 (n=1,117)

https://www.bain.com/insights/goodbye-clicks-hello-ai-zero-click-search-redefines-marketing/
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How users engage with LLM Platforms:  
68% use them to search for information, 48%  
to stay up to date with news and 42% to ask  
for product recommendations. 

SOURCE: 
Bain Generative AI Consumer Survey, December 2024 (n=1,117)

https://www.bain.com/insights/goodbye-clicks-hello-ai-zero-click-search-redefines-marketing/


• In a February report, OpenAI revealed that U.S. college students were its most 
engaged users — not just in number, but in how thoroughly they were 
integrating the tool into their daily routines.  

• More than one-third of Americans ages 18-24 reported using ChatGPT, making 
them the most active age group on the platform.  

• A January 2024 survey from Pew Research found that 26% of U.S. teens ages 
13-17 used ChatGPT for schoolwork — a significant jump from just 13% in 2023.  
 
The numbers point to a generation growing up with AI not just as a tool, but as a 
kind of ever-present digital advisor.

Sorikko 
Brand sniffer AI tool



Sorikko 
Brand sniffer AI tool

• What is Sorikko? 

• Brand monitoring in the age of AI 

• A tool for tracking Share of Voice across large 
language models (LLMs) 

• Eventually also a solution for verifying brand 
presence in AI-generated outputs (AIO) 

• You type a query — e.g. "What is the best 
washing machine brand?" 

• You get a mass response summary from 6 
different LLMs (including SoV, sentiment, 
and ranking) 
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• Czy jest Sorikko? 

• Monitoring marki w dobie AI 

• Narzędzie do badania Share of Voice w 
LLMach  

• Docelowo także narzędzie do weryfikacji 
występowania marki w AIO 

• Wpisujesz zapytanie, np. Jaka jest najlepsza 
marka pralek? 

• Otrzymujesz zestawienie odpowiedzi 
masowe z 6 różnych LLM (SOV, sentyment, 
pozycja) 
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• Target audience + competitive landscape 

Market Overview

The Social Listening market 
is rapidly expanding. In 

2024, its value was 
estimated at $9.15 billion, 
with projections reaching 
$18.43 billion by 2030 — 
reflecting a 13.9% CAGR 

(Compound Annual Growth 
Rate).

CompetitionAudience

Corporations, agencies, public 
institutions — across both the 

private and public sectors. 
 

Example clients of Social 
Listening tools: Uber, Carlsberg, 

Stanford University, McCann

The current Social Listening 
market leader has launched 
a test version of ChatBeat. 

There’s also the 
bootstrapped Tracker.ly and 
U.S.-based XFunnel, which 

lists clients such as Wix, 
Fiverr, and monday.com. 

 
However, the space still lacks 

a clear category leader. 

LLM monitoring is a new social listening

We will gladly reveal this during a direct conversation.
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• Where are we? 

• Working Prototype 

• Live queries to ChatGPT, DeepSeek, Grok, and Gemini APIs 

• Brand reports already delivered — highly rated by the clients 

• First potential customers interested in deployment/subscription 

• Roadmap and development backlog ready 

• Acceleration funding opportunity
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• Team  

COO  
vision + operations + product 

development 
agency and journalistic experience 

https://www.linkedin.com/in/jakub-
mazurkiewicz/  

CMO  
vision + sales + promotion PR 

and agency experience, 
extensive networking 

https://www.linkedin.com/in/
krzysztof-malecki/  

CTO  
development + product growth  

full stack developer with AI-native 
environment expertise 

https://www.linkedin.com/in/
wojciechskowronek/  

https://www.linkedin.com/in/jakub-mazurkiewicz/
https://www.linkedin.com/in/jakub-mazurkiewicz/
https://www.linkedin.com/in/krzysztof-malecki/
https://www.linkedin.com/in/krzysztof-malecki/
https://www.linkedin.com/in/wojciechskowronek/
https://www.linkedin.com/in/wojciechskowronek/
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• What do we want to build and how much it might cost? 

Roadmap  
 

Integration with external 
tools (Google / Bing API 

support) 
Data from AIO / Copilot 

New layout 
Report generation 

Brand archetype creation 
Model-specific analysis 
Source-specific analysis 

Domain authority & online 
mentions analysis 

Brand search volume 
insights 

(…)  

Development & Operational 
Costs 

 
TIME is critical. To secure 
our position in the AI race, 
we need to implement key 

updates quickly — within 4 to 
6 months. 

400k PLN 
(3 AI developers) 

 
300k PLN 

(COO + product manager + 
new biz) 

Promotion Costs 
 

Our experience in promoting 
SaaS tools shows that the 

focus should be on PR 
activity, content creation, 

industry reports, and social 
media presence. 

 
400k PLN 

(Publications & content 
production)

We will gladly reveal this during a direct conversation.
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• How do we want to make money? 

Abonamenty miesięczne 
 

Pricing w modelu  
Good - Better - Best 

per marka, per liczba zapytań, per liczba modeli 
 

lub  
rozliczenie kredytowe (preferowane) 

 
500pln (10.000 kredytów) do 1.500pln  

(30.000 kredytów) 
 

koszty infrastruktury 
1.000 kredytów = 10pln 

 
średnie zapytanie = 300 kredytów

Raporty 
 

Dedykowany raport wraz  
z analizą eksperta 7.000pln

50% 30%20%

We will gladly reveal this during a direct conversation.



Sorikko 
Brand sniffer AI tool

• Thank You 


