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The aim of the report is to present the brand's visibility in Al chatbots (understood
as the frequency of its mentions and the position in which it appears in responses
to selected prompts), as well as the light in which it is presented (sentiment) -

based on the analysis of the intentions and emotional saturation of the responses

provided by chatbots.

Innovation

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliguam nec nulla.
Mauris ornare fermentum lorem, a
elementum sapien pellentesque eu.

Positive

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliguam nec nulla.
Mauris ornare fermentum lorem, a
elementum sapien pellentesque eu.

Brand research in Al engines

Neutral

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliquam nec nulla.
Mauris ornare fermentum lorem, a
elementum sapien pellentesque eu.



sorikko' &

Why 1S
this important?

7 ==
- =
= ,.;;5:'/’:‘,,;_’«':;"
— = =
== 5
e .—_;«"7""::;
— == —= =
//,;/’“/
= :
- -
4 4 z 2%
Y 4
/4
/4
/
Z

N N \\l\

‘\ DN RN wwi

=

§

2 A
- 2, ’/
i /,///I///é’/é// =z =-2
/_/' l 5 e //’/
e 7 y
—/'/ 7 o /I
e




More and more people are using artificial
intelligence to check information and
seek recommendations.

The lack of a brand's presence in suggestions may
exclude it from the consideration stage (top of the
sales funnel).

Research from Bain & Company, one of the world's largest strategic
consulting firms, reports that about 60% of searches now end without
the user going to another site. Customer behavior suggests that LLM
platforms are encroaching on traditional search engines: 40% to 70%
of LLM users use them to conduct research and summarize
information (68%), understand the latest news and weather (48%),
and ask for shopping recommendations (42%).

Why is this important?
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Shopping
recommendations

42%

Brand research in Al engines
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News
and weather

48%
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Our tool checks for presence in 6 largest Al engines

& 4+ @

ChatGPT - GPT-4 Google Gemini 2.0 DeepSeek - V3 Grok
Flash

ChatGPT - GPT-40
Google Gemini 1.5

ChatGPT - 03-mini Flash

Methodology Brand research in Al engines

Perplexity

Claude




Selected questions

Lorem ipsum dolor sit amet consectetur adipiscing elit? 500
Donec sit amet est quis enim vestibulum venenatis id sit amet est? 300
Nullam mattis condimentum nulla, vitae auctor justo elementum id? 100
Sed gravida cursus ligula vel tempus? 5O
Donec eu est sit amet massa auctor aliquet? 10

Methodology Brand research in Al engines



Sentiment is assessed based on the most
frequently occurring words and their
emotional saturation.

The report contains two types of scoring:

Mathematical Al

(calculated based on the frequency of brand is an artificial intelligence assessment (XYZ engine) -
mentions, average position and whether and how where Al takes into account the frequency of brand
many times its website appears as a source) mentions, average position and whether and how

many times its website appears as a source and

sentiment.

Methodology Brand research in Al engines
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What the engines say about your brand and where they get their information

Al about your Brand

DeepSeek - V3

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna
aliquam erat volutpat. Ut wisi enim ad minim veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex
ea commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat, vel illum
dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio dignissim qui blandit praesent luptatum zzril delenit

augue duis dolore te feugait nulla facilisi.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh euismod tincidunt ut laoreet dolore magna

aliqguam erat

Brand research in Al engines
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Data summary

Brand Frequency SOV
Samsung 20,2%
Bosch 20,7%
Whirpool 19%
Elektrolux 19,2%

LG 18,3%
Candy 1,7%

Al about your Brand

Mentions

106

114

100

101

106

Sentiment (scoring)

90

80

70

90

90

90

Brand research in Al engines

Sentiment (emotions)

90

80

70

90

90

90

Average position

90

80

70

90

90

90

Sources of quotes

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

Lorem ipsum dolor sit amet

13



Data summary

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliguam nec nulla.
Mauris ornare fermentum lorem, a
elementum sapien pellentesque eu. Duis
sed neque et e convallis pretium.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nam odio lectus, feugiat dignissim iaculis non,
aliquam necnulla. Mauris ornare fermentum lorem,
a elementum sapien pellentesque eu. Duis sed
neque et dolor sodales pulvinar sit amet eu quam.
Nunc non sapien dolor. Quisque sollicitudin nulla
nec lorem rhoncus fermentum. Phasellus
consectetur mattis aliquetamsung.

Al about your Brand

Brand

Samsung

Bosch

Whirpool

Elektrolux

LG

Candy

Frequency SOV

466

277

395

60

348

430

Brand research in Al engines

Candy

60 mentions

2.9% SoV

14



SOV (Share of Voice)

Brand

Samsung

Bosch

Whirpool

Elektrolux

LG

Candy

Al about your brand

Mentions

106

101

100

114

Candy

60 mentions

2.9% SoV Candy 2.9% SoV

60 mentions

Candy

60 mentions

o

2.9% SoV Candy 2.9% SoV

60 mentions

Brand research in Al engines

p

Candy 2.9% SoV
60 mentions
Candy 2.9% SoV
60 mentions

p

15



Trend over time - 6 days

Brand

Samsung

Bosch

Whirpool

Elektrolux

LG

Candy

Al about your brand

Mentions

106

101

100

114

700

600

520

416

286

208

104

17-02-2025 18-02-2025

Brand research in Al engines

19-02-2025

20-02-2025

21-02-2025

22-02-2025

16



Data summary

Lorem ipsum dolor sit amet, consectetur
~adipiscing elit. Nam odio lectus, feugiat

| dignissim iaculis non, aliguam nec nulla.
Mauris ornare fermentum lorem, a

| elementum sapien pellentesque eu. Duis
~ sed neque et e convallis pretium.

Lorem ipsum dolor sit amet, consectetur adipiscing
elit. Nam odio lectus, feugiat dignissim iaculis non,
aliquam necnulla. Mauris ornare fermentum lorem,
a elementum sapien pellentesque eu. Duis sed
neque et dolor sodales pulvinar sit amet eu quam.
Nunc non sapien dolor. Quisque sollicitudin nulla
nec lorem rhoncus fermentum. Phasellus
consectetur mattis aliquetamsung.

Al about your brand

Brand

Samsung

Bosch

Whirpool

Elektrolux

LG

Candy

Brand research in Al engines

Frequency SOV

466

277

395

60

348

430

$10]0)

520

416

286

208

104

17
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ChatGPT

GPT-40

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Nam
odio lectus, feugiat dignissim
iaculis non, aliqguam nec nulla.
Mauris ornare fermentum lorem,
a elementum sapien
pellentesque eu. Duis sed neque
et dolor sodales pulvinar sit amet
eu quam. Nunc non sapien dolor.
Quisque sollicitudin nulla

ChatGPT

GPT-40

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Nam
odio lectus, feugiat dignissim
iaculis non, aliqguam nec nulla.
Mauris ornare fermentum lorem,
a elementum sapien
pellentesque eu. Duis sed neque
et dolor sodales pulvinar sit amet
eu quam. Nunc non sapien dolor.
Quisque sollicitudin nulla

ChatGPT
P4 crox

e GPT-40

Xi

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Nam
odio lectus, feugiat dignissim
iaculis non, aliqguam nec nulla.
Mauris ornare fermentum lorem,
a elementum sapien
pellentesque eu. Duis sed neque
et dolor sodales pulvinar sit amet
eu quam. Nunc non sapien dolor.
Quisque sollicitudin nulla

Brand research in Al engines

ChatGPT

GPT-40

Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Nam
odio lectus, feugiat dignissim
iaculis non, aliqguam nec nulla.
Mauris ornare fermentum lorem,
a elementum sapien
pellentesque eu. Duis sed neque
et dolor sodales pulvinar sit amet
eu quam. Nunc non sapien dolor.
Quisque sollicitudin nulla



ChatGPT

GPT-40

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliquam nec nulla. Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla

ChatGPT

GPT-40

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliquam nec nulla. Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla

Brand research in Al engines

ChatGPT
P4 crox

e GPT-40

Xi

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliquam nec nulla. Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla



ChatGPT

GPT-40

Gorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et velit interdum, ac
aliquet odio mattis. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
himenaeos. Curabitur tempus urna at turpis condimentum lobortis. Ut commodo efficitur neque. Ut
diam quam, semper iaculis condimentum ac, vestibulum eu nisl.

Gorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et velit interdum, ac
aliquet odio mattis. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
himenaeos. Curabitur tempus urna at turpis condimentum lobortis. Ut commodo efficitur neque. Ut
diam quam, semper iaculis condimentum ac, vestibulum eu nisl.

Gorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc vulputate libero et velit interdum, ac
aliquet odio mattis. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
himenaeos. Curabitur tempus urna at turpis condimentum lobortis. Ut commodo efficitur neque. Ut
diam quam, semper iaculis condimentum ac, vestibulum eu nisl.

Sample Answers Brand research in Al engines

ChatGPT
P4 crox

e GPT-40

Xi

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Nam odio lectus, feugiat
dignissim iaculis non, aliquam nec nulla. Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla Mauris
ornare fermentum lorem, a elementum sapien
pellentesque eu. Duis sed neque et dolor
sodales pulvinar sit amet eu quam. Nunc non
sapien dolor. Quisque sollicitudin nulla
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Buzz report regarding mentions

Brand

Samsung
Bosch
Whirpool
Elektrolux
LG

Candy

Digital visibility of brand

No. of mentions in English (12 month period)

16 788

4 345

12 634

1172

2 245

914

No. of mentions in Polish (12 month period)

12 295

8 604

5778

5951

3849

3849

N

W



Link Gap Report

Brand

www.pakolorente.com/

pawo.pl/
giacomo.pl/

bytom.com.pl/

Digital visibility of brand

www.pakolorente.com/

24

68

54

pawo.pl/

24

128

117

Brand research in Al engines

giacomo.pl/

68

128

344

bytom.com.pl/

54

117

344

24



Link Gap Report

Keyword Country Difficulty Volume ERe CPS Parent Keyword Last Update Global volume Traffic Global traffic First seen Intents
potential potential
1 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
2 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional Branded,Non-local
3 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
4 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
5 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional Branded,Non-local
6 pralka samsung o] 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
7 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
8 pralka samsung o] 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local
9 pralka samsung pl 12 31000 0.15 0.77 pralka samsung 2025-03-18 12:21:11 33000 5500 5700 2015-09-01 Informational,Commercial, Transactional,Branded,Non-local

Digital visibility of brand Brand research in Al engines



Al application based on the above information
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Gorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac aliquet odio mattis.
Class aptent taciti sociosqu ad litora torquent per conubia
nostra, per inceptos himenaeos. Curabitur tempus urna at
turpis condimentum lobortis. Ut commodo efficitur neque.
Ut diam quam, semper iaculis condimentum ac, vestibulum

eu nisl.

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos.
Curabitur tempus urna at turpis condimentum lobortis. Ut commodo efficitur neque. Ut diam quam,
semper iaculis condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per inceptos himenaeos. Curabitur tempus urna at turpis

condimentum lobortis.

Brand research in Al engines
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Conclusions



Al application based on the above information

Chief Shrew Handler

Digital visibility of brand

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nunc
vulputate libero et velit interdum, ac aliquet odio mattis.
Class aptent taciti sociosqu ad litora torquent per conubia
nostra, per inceptos himenaeos. Curabitur tempus urna at
turpis condimentum lobortis. Ut commodo efficitur neque.
Ut diam quam, semper iaculis condimentum ac, vestibulum

eu nisl.

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos himenaeos.
Curabitur tempus urna at turpis condimentum lobortis. Ut commodo efficitur neque. Ut diam quam,
semper iaculis condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per inceptos himenaeos. Curabitur tempus urna at turpis

condimentum lobortis.

Brand research in Al engines
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Al application based on the above information

Increasing presence

in online
publications on
vertical sites with
high DR and
reputation (e-PR +
seeding)

Recommendations

Increasing the
number of
mentions by
initiating online
discussions
(influencer
marketing + buzz
marketing)

3

Strengthening
domain reputation
by linking from
valuable sources
with high DR (link
building)

4

Taking care of the
number and level of
ratings in stores, on
own websites and
within services
aggregating
consumer ratings

Brand research in Al engines

5

Take care of
implementing
appropriate
structured data

6

Take care of your
presence on social
media sites

30



Al application based on the above information

comparative analysis of individual segments or
1 models - e.g. Which product is better and why (our brand's 6
product vs. competitor's product

2 checking other product categories of the brand 7
analysis of sources where the competition and/or the brand itself 8
3 are mentioned

creating a content, ePR and linkbuilding strategy

introducing constant monitoring of links leading to the brand
5 domain

increasing the number of publications in valuable sources, which
can support the brand in terms of PR and SEO

starting any buzz marketing activities

introduction of periodic brand monitoring
in Al engines

repeating the Al brand presence report after the quarter

Recommendations Brand research in Al engines
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List of prompts and answers

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam odio lectus, feugiat dignissim iaculis non, aliquam nec nulla.

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per
inceptos himenaeos. Curabitur tempus urna at turpis condimentum
lobortis. Ut commodo efficitur neque. Ut diam quam, semper iaculis
condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent
taciti sociosqu ad litora torquent per.

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per

inceptos himenaeos. Curabitur tempus urna at turpis condimentum
& lobortis. Ut commodo efficitur neque. Ut diam quam, semper iaculis
condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent
taciti sociosqu ad litora torquent per.

Detailed results

Brand research in Al engines

+

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per
inceptos himenaeos. Curabitur tempus urna at turpis condimentum
lobortis. Ut commodo efficitur neque. Ut diam quam, semper iaculis
condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent
taciti sociosqu ad litora torquent per.

Class aptent taciti sociosqu ad litora torquent per conubia nostra, per
inceptos himenaeos. Curabitur tempus urna at turpis condimentum
lobortis. Ut commodo efficitur neque. Ut diam quam, semper iaculis
condimentum ac, vestibulum eu nisl aliquet odio mattis. Class aptent
taciti sociosqu ad litora torquent per.

34



List of prompts and answers

Lorem ipsum dolor sit amet, consectetur adipiscing elit. Nam odio lectus, feugiat dignissim iaculis non, aliquam nec nulla.

®

Detailed results

Forem ipsum dolor sit amet, consectetur adipiscing elit. Etiam eu turpis molestie, dictum est a, mattis tellus. Sed dignissim, metus nec fringilla accumsan, risus sem sollicitudin lacus,
ut interdum tellus elit sed risus. Maecenas eget condimentum velit, sit amet feugiat lectus. Class aptent taciti sociosqu ad litora torquent per conubia nostra, per inceptos
himenaeos. Praesent auctor purus luctus enim egestas, ac scelerisque ante pulvinar. Donec ut rhoncus ex. Suspendisse ac rhoncus nisl, eu tempor urna. Curabitur vel bibendum
lorem. Morbi convallis convallis diam sit amet lacinia. Aliquam in elementum tellus.

Curabitur tempor quis eros tempus lacinia. Nam bibendum pellentesque quam a convallis. Sed ut vulputate nisi. Integer in felis sed leo vestibulum venenatis. Suspendisse quis arcu
sem. Aenean feugiat ex eu vestibulum vestibulum. Morbi a eleifend magna. Nam metus lacus, porttitor eu mauris a, blandit ultrices nibh. Mauris sit amet magna non ligula
vestibulum eleifend. Nulla varius volutpat turpis sed lacinia. Nam eget mi in purus lobortis eleifend. Sed nec ante dictum sem condimentum ullamcorper quis venenatis nisi. Proin
vitae facilisis nisi, ac posuere leo.

Nam pulvinar blandit velit, id condimentum diam faucibus at. Aliquam lacus nisi, sollicitudin at nisi nec, fermentum congue felis. Quisque mauris dolor, fringilla sed tincidunt ac,
finibus non odio. Sed vitae mauris nec ante pretium finibus. Donec nisl neque, pharetra ac elit eu, faucibus aliquam ligula. Nullam dictum, tellus tincidunt tempor laoreet, nibh elit
sollicitudin felis, eget feugiat sapien diam nec nisl. Aenean gravida turpis nisi, consequat dictum risus dapibus a. Duis felis ante, varius in neque eu, tempor suscipit sem. Maecenas
ullamcorper gravida sem sit amet cursus. Etiam pulvinar purus vitae justo pharetra consequat. Mauris id mi ut arcu feugiat maximus. Mauris consequat tellus id tempus aliquet.
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